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                                BRIEF INFORMATION ABOUT THE ACTIVITY 

  



 
 

TOPIC/SUBJECT 
OF THE 
ACTIVITY 

 
The Annual Event of Enactus SVC was a 2 day event and had the 

following activities:​
Day 1: 
1.​ Entalk (Panel discussion) 
2.​ Samvriddhi 2.0 (Case Study Competition) 
3.​ Nirmaan 2.0 (Social Business Plan Competition) 

  Day 2: 

1.​ Collection Drive by The Pehchaan Street School 
2.​ Stalls set up by Enactus SVC and Enactus of other​

Colleges 
3.​ Stalls set up by small businesses and NGOs 
4.​ Pottery Workshop 
5.​ Period Pain Simulator 
6.​ Open mic performances 
7.​ Pop Quest-Treasure Hunt 

      
 
    OBJECTIVES 

​​ 
Aaghaz is an annual fest dedicated to celebrating and fostering social 
entrepreneurship among youth. It serves as a dynamic platform for young 
changemakers to engage in insightful competitions, interact with 
inspiring speakers, and explore stalls featuring NGOs and small 
businesses driving social impact. Through these activities, Aaghaz aims 
to empower youth with the knowledge, skills, and networks needed to 
create sustainable change while promoting innovation, collaboration, and 
community-driven solutions..Through this year’s theme- "Where 
Dreams Turn Golden," the event aims to inspire aspirations, foster 
innovation, and serve as a platform for groundbreaking ideas that 
champion sustainability and social entrepreneurship 
 
 

   
    METHODOLOGY The methodology of Aaghaz'25 involved conceptualization, strategic 

planning, collaboration, promotion, logistics management to ensure a 
successful and impactful event focused on entrepreneurship and social 
impact. 



 
INVITED 
SPEAKERS 
WITH 
AFFLIATION 
DETAILS 
(IF ANY) 

 
   Speakers for Entalk 2025-  
 

1.​ Mr. Akash Tandon - Mr. Akash Tandon is the Founder of Pehchaan 
The Street School and the Head of Marketing at Carzonrent Pvt. Ltd. 
He is the former Performance Marketing Head at Boult Audio and 
the former Head of Digital Marketing at Bookmyforex. With 
expertise in marketing strategy, scalable partnerships, and 
performance marketing, he focuses on blending business with social 
impact, striving for purpose-driven success. 

 
2.​ Dr. Rohit Sharma- Dr. Rohit Sharma is a Senior Climate Specialist 

at Digital Green Trust. He is a former Junior Advisor at GIZ and 
holds a doctorate from TERI School of Advanced Studies. As a 
climate expert, he specializes in sustainability, policy advising, rural 
adaptation, and data-driven policymaking. He has contributed to 
India's State Action Plan on Climate Change and Adaptation 
Communication, working to bridge science, governance, and climate 
action for sustainable development. 

 
3.​ Dr. Lipika Sharma- Dr. Lipika Sharma is a Senior Consultant at 

UN Women and the Founding Director of Vidaikyam Foundation. 
She is also a podcaster and a former POSH trainer. With expertise in 
gender inclusion, leadership, climate action, and policy advocacy, 
she champions underrepresented communities through policy and 
action. Her work focuses on inclusive leadership and climate 
resilience. 

 
Judges for the Competitions-  
 
Nirmaan 2.0- Business Plan Competition 
 

1.​ Mr. Sandy Khanda- Mr Sandy Khanda is the Founder of Green 
Pencil Foundation, specializing in CSR project implementation 
and management. As a proud farmer and social development 
advocate, he is dedicated to climate advocacy and education for 
achieving net-zero goals. A road trauma survivor, he is also a 
philanthropist committed to making a meaningful impact through 
climate education and sustainable development. 
 



2.​ Ms. Kartiki Datta- Ms. Kartiki Datta is the Co-Founder of 
Giftidy. She is a former Senior Analyst at Everest Group and a 
former Consultant at Capgemini. With an MBA from FORE 
School of Management, New Delhi, she has experience in social 
business and strategic planning, contributing to various initiatives 
focused on impactful and sustainable development. 
 

   Samvriddhi 2.0 - Case Competition 
 

1.​ Mr. Suhail Sheikh- Mr. Suhail Sheikh is an Innovation Lead at 
NITI Aayog and an IPMX candidate at IIM Lucknow for 2025-26. 
He also serves as an Innovation Lead at Atal Innovation Mission 
and has worked as a Logistics Executive at the Ministry of 
Commerce and Industry, Government of India. 
 

2.​ Mr. Neelesh- Mr. Neelesh is a Growth Manager at Foxy. He has 
held key marketing roles, including Head of Marketing at JhaJi 
Store, Marketing Specialist at Morpheus Healthcare, and 
Marketing Consultant at Ramja Genosensor and G&T 
Cosmeceutical. He also served as a Digital Marketing Manager at 
Beauty Talk. 

 
OUTCOMES 

   The outcomes of Aaghaz'25 were multifaceted and impactful: 

●​ Engagement and Participation: Aaghaz'25 witnessed active 
participation from students, entrepreneurs, and Enactus members, 
fostering collaboration and networking opportunities. 

●​ Entrepreneurial Development: Competitions like Samvriddhi 2.0 
and Nirmaan 2.0  provided a platform for participants to showcase 
their entrepreneurial skills, fostering innovation and creativity. 

●​ Knowledge Sharing: The panel discussion, Entalk, 
themed-Starting ripples, inspiring waves and driving change 
facilitated insightful conversations among industry experts, 
enabling knowledge sharing and learning opportunities for 
attendees. 

●​ Community Engagement: The collaboration with The Pehchaan 
Street School for the collection drive encouraged community 
involvement and philanthropy, making a tangible impact on social 
causes. 



●​ Awareness and Promotion: Through effective marketing and 
promotion efforts, Aaghaz'25 raised awareness about 
entrepreneurship, sustainability, and social impact among a wider 
audience. 

●​ Skill Enhancement: Participants gained valuable skills such as 
problem-solving, communication, and teamwork through their 
involvement in various activities and competitions. 

●​ Inspiration and Motivation: Aaghaz'25 inspired attendees to 
pursue entrepreneurship and social innovation, empowering them 
to make a positive difference in their communities. 

●​ Revenue Generation: Aaghaz'25 successfully generated a revenue 
of ₹9,540 through Enactus SVC stalls, activities, and games. This 
initiative not only contributed to the society’s ongoing projects but 
also reinforced the importance of sustainable and impactful 
business models. 

Overall, Aaghaz'25 successfully achieved its objectives of promoting 
entrepreneurship, fostering collaboration, and championing 
sustainability and social entrepreneurship, leaving a lasting impact on all 
those involved. 
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REPORT OF AAGHAZ ​
HELD ON 12TH AND 18TH FEBRUARY 2025 



The annual event, Aaghaz'25, organized by Enactus SVC, showcased a remarkable fusion of 
innovation, collaboration, and entrepreneurial energy. Held on the 12th and 18th of February, 
Aaghaz'25 witnessed a dynamic convergence of students, entrepreneurs, and Enactus members, 
promising two days of electrifying competitions, insightful talks, vibrant stalls, and unparalleled 
networking opportunities. Under the theme of 'Where Dreams turn Golden,' Aaghaz'25 aimed to 
illuminate minds, ignite passion, and champion sustainability and social entrepreneurship. 

 

 

 

 

The Team of Enactus, Sri Venkateswara College 

Day 1: 

The event commenced with Entalk, featuring industry experts and thought leaders, facilitating 
engaging conversations on entrepreneurship. Entalk aimed to provide a dynamic platform for 
students, educators and entrepreneurs to discuss and provide industry-specific insights in the 



fields of sustainability and social entrepreneurship. Through this year's theme of "Starting 
ripples, inspiring waves and driving change” we celebrated the power of small beginnings and 
their potential to create lasting change. Every impactful movement begins with a single step, a 
single action- a ripple that grows into waves of transformation. When passion meets purpose, 
ripples don’t just fade, they build momentum, inspire waves and drive real change. The day 
followed with our two competitions- Samvriddhi 2.0, a compelling case competition challenging 
participants to showcase their entrepreneurial prowess and Nirmaan, an enthralling social B-plan 
competition, provided a platform for aspiring entrepreneurs to present innovative business ideas.  

Winners of Competitions: 

●  Nirmaan 2.0-​
1st Position: Team Anisha Arora, Motilal Nehru College​
2nd Position: Enactus Gargi, Gargi College 

●  Samvriddhi 2.0-​
1st Position: Team Disruptors, Shaheed Sukhdev College of Business Studies​
2nd Position: Team Pitch Perfect, Gargi College 

  

       Entalk - the panel discussion - starting ripples, inspiring waves and driving change 
 

  
 



Nirmaan 2.0 - B-plan Competition                          Samvriddhi 2.0- Case Competition 
                                                                                                 

   

 

 

Day 2: 

Day two of Aaghaz'25 was dedicated to fostering a sense of community and enjoyment. Open 
mic performances added a vibrant touch to the atmosphere, while an intriguing treasure hunt 
called the “Pop Quest” where the participants explored an eco-conscious adventure where each 
clue and challenge aligned with sustainable practices. Enactus SVC also collaborated with 
Pehchaan- The Street School to organize a collection drive, where people generously donated a 
variety of items such as clothing, stationery, books, footwear, and more. Attendees also had the 
opportunity to explore a wide variety of stalls showcasing initiatives by Enactus, small 
businesses, and NGOs and also a pottery workshop, where people had the opportunity to craft 
their own pottery articles under the guidance of experienced instructors. Additionally, as part of 
our collaboration with the Womenite NGO, a Period Pain Simulator was introduced to offer 
insight into the discomfort experienced during menstruation. Under our Project Gulzar, we 
organised a perfume bar in collaboration with The Fragrance Fox to promote the use of natural 
scents from dried flowers. We also organised candle-making activity under Project Fankaari. The 
day concluded on an exciting note, with a flashmob by Enactus SVC's team. 

Aaghaz'25 provided a platform for participants to showcase their talents, exchange ideas, and 
foster collaborations towards creating a positive impact on society. 



 

Aaghaz’25 and Open mic performances 

 
         Period Pain Simulator by Womenite NGO          The Pop Quest - Treasure Hunt 
 



 
                    Stalls at the main ground                                            Pottery Workshop         
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